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Online Research Guide
Proper research will help take your business plan to the next level.  Remember, while online research is great, it should not be your only method of research!  
General:

1. When searching, if you are looking for something specific, put it in quotes

a. For example, if you do a search for Jenny Smith, any page that has the words “Jenny” or “Smith” on them will appear (Jenny ate at a restaurant.  Smith went to town).  If you search for “Jenny Smith”, only pages that have the entire name in that order will appear (Jenny Smith went to a restaurant)

2. Try several different searches using a variety of different key words when looking for information.  

a. For example, if I am looking to buy binders in bulk, I might try “bulk binders”, “inexpensive binders”, “cheap binders”, “cheap school supplies” to see what I can find.

3. Do not believe everything that you read!  Just because information is on the internet does not make it fact.  Certainly, there are some websites that are very reputable, but always proceed with caution.  

Competition:

1. When looking for your competition, be creative!  If you are making brownies and selling them in Rochester, NY you are not only competing with other brownie sellers, but with anyone who sells desserts.   You will want to do a few searches:

a. Brownies Rochester NY

b. Desserts Rochester NY

c. Most popular desserts Rochester NY

2. It is impossible to have no competition!!  If you have a new invention, think through what industry the invention is in, and look into other items in that industry.

a. For example, if I invented a purse that plays music, while a search for “musical purse” might not turn up any results, I would also research “purses” and “iPods” and “music players”, because they would all be things that my potential customer could buy instead of my purse.

Market:

1. When looking at your target market, remember that you want to be as specific as possible.  If your target market is high school athletes in Fairbanks, Alaska  you will want to do a few different searches:

a. High schools in Fairbanks Alaska

b. High school athletes Fairbanks Alaska

i. If there is no specific information, you will need to get creative—look on the high school websites and see how many sports they have.  Estimate the number of players if the information is not listed

c. US Census data on high school students in Fairbanks Alaska

i. The US Census data is great and will give you very specific numbers relating to your target market!

Suppliers

1. When looking for a supplier, the internet is a great place to find a lot of information.  Don’t just rely on one price.  Be sure to check at least 3 vendor websites before making a purchasing decision.

a. For example:  While Target.com might have what seems like a great price for flour, by typing in “bulk flour”, you might find another vendor who specializes in this, and might be less expensive.  You want to be able to say confidently that you have done your research and found the best price.  
Resources
1. There are many resources available online. Here are a few great places to start:

a. Population Information: US Census Bureau/City or State website
b. Business Name Information: County Clerk’s Office/Town Clerk’s Office

c. Patent Information: US Patent Office
